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Your care, continued after the hours run out.

Your last session ends, the list goes home, and the next nine hundred meals belong to the
household alone. Fuda applies the restrictions you recorded to everything the household
cooks, orders and eats out. And it says honestly when something cannot be verified.

WHAT THE HOUSEHOLD GETS — THREE RESULTS, NEVER A GUESS

No conflict identified. Against the information we have, with source and date on every answer.

Conflicts with the restriction. Excluded from the week, with the reason.

Unable to verify. Then it is not recommended. Unknown counts as no, never as probably.
The word "safe" does not appear in Fuda. The label stays leading, and the final say stays with the household.

WHAT YOU HAND OVER, AND WHAT YOU DON'T

You give nothing away. Medical decisions stay with You endorse nothing. Fuda never speaks in your

the person, with you. Fuda diagnoses nothing and name and lists your name nowhere. You pass on a

treats nothing. tool, not advice.

No money moves in either direction. No referral Preferences stay with the person. More or less

fees. That keeps it clean. carbohydrate, protein, fat or preparation time: the
household sets it, Fuda honours it. Also without a
diagnosis.

THE FACTS

e An ingredient database with allergens checked row by row; whatever is unchecked is called "unable to
verify" and is not recommended.

e Weekly price and stock data from Dutch supermarkets since February 2026.
e Coverage is shown, never assumed: the household sees what could and could not be checked.

e Fuda is not a medical device and nowhere presents itself as one.

How it works today. In this phase every household is onboarded personally. You mention Fuda in your
last session or at discharge; the household gets in touch, and the founder sets up their restrictions with
them and stays reachable for the first months. Small, precise, and on a first-name basis.

One fifteen-minute conversation.

A demo with a fictional household, no sales pitch. Then you decide.
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